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Marketing and Promotion
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Methods

e Point-of-sale study
e Youth and young adult survey

e Marketing and promotion
m Focus groups
m E-liquid packaging study
m Internet searches



Point-of-Sale
Study

To understand

the role of
roducts, place,
rice and |
romotion




Vape Shops: Cessation Clinics or
Promoting Recreation?

e 23 vape shops in 5 cities; interviews in 13

e 10 of 13 vape shops had a strong focus on
serving recreational users

m Characterized by a ‘fun’ vibe which often
included TVs, video games, arcades and
dartboards

e Sampling available (all 10), lounges (5), a bar
with seating (5), social media presence (5) and
provided mixed e-juices (3)



Point of Sale: Next Wave

A Changed Environment?






- -:.‘E,'-UQF < ::.':

s - )
(@) 3 o ROSEDALE
+ A e ave W g SUMMER H .IL L g‘* o
CORSO ITALIA X N T EA .  GREEKYHW
e c a
: @ -
e WYCHWOOD oS pwer®7p %, 3
J.; @ -?"@ ?fa
f . JAMES
© pupo™ S THE ANNEX " ORKVILLE TOWN
7 1 A RIVERDALE
JNCTIDI;I O, DDUERA%EURT o @) CABBAGETOWN ety
Une, I~ CHURGZ\AND @ LE
w~¢% X KORE®YOWN W He} E,:."L EY Ljas St
— )= o ou
H PARK 0) DISCOVERY (@ s
BLOORDALE ~ PALMERSTON )\
ORTH E]. VILLAGE CLITTLE ITALY DISTRICT %u; E\m REGENT PARK ;,-.-ﬂ,_queens\?-
-/ = £ ' o e
¢St W @) gnu'ter St : Ea.-,mﬁ
B\o® BROCKTON st \ P () S
VILLAGE o «~ao¥ Toronto'® 250
RONCESVALLES BTEFE'L”.,HLE’ ) A RAUh, e
oDS «
VILLAGE e/® OLD TONONTO ower Expy S
LITTLE PORTUGAL | w Ik v PORT/I
PARKDALE OsT % @) CJ s
N Z ENYERTAINMENT e
DE & (@@ 2 DISTRICT
Al - P
Gardiner Ex ques Ay :‘!’:
< \(\\\QS‘\N NIAGARA L._.fdiﬂe': ExP)

= ey

Gardin




Imperial Tobacco

VYPE at POS

‘ ’ THE NEXT
LITTLE THING
IN VAPING
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Youth and Young Adult Survey




Social Exposure to Vaping
Past 7 Days

Never Rarely Sometimes Very Often Always

m Regular Vapers B Never Vapers



Vape Marketing Exposure

Vape shops 56

Internet

Convenience stores / gas stations

Email / text message

Tobacconist / head shop

Magazines, billboards, public transit

m Daily/Weekly

Bars, clubs, music festivals
M Never

TV

None

33

0 10 20 30 40 50 60



Focus Group

Purpose is to explore
* Cultures and environments
* Marketing

* Smoking cessation of successful (&
unsuccessful) vapors

Two populations
1) Youth and Young Adults (17 to 24)
2) Adults



E-Juice Package Study

e 71 of 90 samples had child-
resistant caps

e 15 samples had plastic
overwrap around cap/neck

e Numerous samples leaked
In storage

e Examine e-juice labels for
presence of youth friendly
messaging




Google Top Searches

Query Topic
Purchase intent
How to
Cannabis
Health

Social Media

Regulation




Top Searches

All Topics Health Topic

Vape stores near me
Vape store

Vape shop near me
Vaping

Dash Vapes

Vape pen

Vape shops near me
Vape juice

Vape Canada

Vape store near me

Is vaping bad for you

Is vaping bad

Vaping health

Vaping vs smoking
Vaping side effects

Side effects of vaping
Popcorn lung vaping
Dangers of vaping

Does vaping cause cancer
Is vaping safe
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23% of all searches
20 Is vaping bad for you 47% of all Health searches




Tobacco and Vaping Products Act

Testimonials or endorsements

e 30.21 (1) No person shall promote a vaping
product through a testimonial or an endorsement,
however displayed or communicated...

Depiction of person

e (2) For the purposes of subsection (1), the
depiction of a person, character or animal, whether
real or fictional, is considered to be a testimonial
for, or an endorsement of, the product.
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® Vype Canada
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We're not being discreet about the quality of the ePen 3, but with a compact
design like this one, you can be.

May be harmful to health and contains nicotine which is addictive. Nicotine
free versions available. Only adults 18/19+ based on province. Read leaflet
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Vaping by Cigarette Smoking Status
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Regular and non-regular vapers; p<0.001



There is substantial
evidence that e-cigarette
use results in symptoms of
dependence on e-cigarettes.

National Academies of Sciences, Engineering, and Medicine (NASEM,
2018), Conclusion 8-1



Perceived Addiction

Don't Know 3%

Not at All
44%

Somewhat
40%

Regular vapers (n=598)



Perceived Addiction by Smoking Status

"Somewhat / Very" Addicted "Not at All" Addicted

M Current Smoker B Former Smoker = Never Smoker (<100 Cigarettes)
Regular vapers (n=598); p<0.0001



6-Month Changes in Vaping Status

Regular Vapers Non-Regular Vapers Never Vapers

m Baseline m6M Follow-Up
Follow-up participants (n=588)






E-Cigarette Use for Smoking Cessation




E-Cigarette Effectiveness

SCHPCES. GHOB ] AORCE Conclusion 17-1. Overall, there is limited
CONSENSUS STUDY REFORT evidence that e-cigarettes may be effective aids
to promote smoking cessation.

Public Health
Consequences of
E-Cigarettes

Conclusion 17-2. There is moderate evidence
from randomized controlled trials that
e-cigarettes with nicotine are more effective
than e-cigarettes without nicotine for smoking
cessation.

Conclusion 17-3. There is insufficient evidence
from randomized controlled trials about the
effectiveness of e-cigarettes as cessation aids
compared with no treatment or to Food and
Drug Administration—approved smoking
cessation treatments.

National Academies of Sciences, Engineering, and Medicine. 2018. Public health consequences of e-cigarettes.
Washington DC National Academies Press. doi: https://doi.org/10.17226/24952.



Study of Smoker Experiences

A specific experience I've
had while using e-cigarettes
for trying to quit smoking —

either positive or negative

- Is...
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RECIG-WP Cluster Map — 8 Clusters

N
~/

3. Public
Impressions

6. Health Issues
While Vaping
7. Limitations to
Vaping

8. Vaping Devices

5. Relationships

=

1. Financial Benefits

4, Positive Outcomes
of Vaping

2. Convenience



Pattern Match — by Perceived Success

of Vaping to Quit Smoking

Quit No Quit
5.41 5.41

{
Financial Benefits /‘
Positive Outcomes of Vaping /

Relationships Financial Benefits

Vaping Devices

Vaping Devices Limitations to Vaping
Positive Outcomes of Vaping

Health Issues While Vaping

Relationships

Limitations to Vaping

Health Issues While Vaping

3.09 r=0.43 3.09



Can policy promote vaping as a cessation
aid AND prevent non-smokers from
becoming long-term regular vapers?




Policy Options

Policy Option

Status

Regulate to decrease safety and health
risks

Regulate to assure nicotine delivery

Ban all or most flavours

Restrict to adults

Regulate promotion

Restrict to current smokers

Ban vaping in public places

Complete ban on sale / use




tobaccocourse.otru.org

E-Gigarettes

Section 1: Getting Started

Section 2: Overview of E-Cigarettes
and Vaping

What are E-Cigareties?
Types of E-Cigarettes
Flavoured E-Liquids
User Modifications
Yaping Activities

Other Electronic Devices

Quiz: Describing E-Cigarettes

The Changing Landscape of
Tobacco and Nicotine Products

Timeline

2lakal | Intaka Trande

Types of ECigarettes

The e-cigarette is a rapidly changing product category that has evolved since

first entering the market in 2006.

E-cigarettes
are sold
individually
or as a kit
that usually
contains a
re-
chargeable
battery, a
charger, and
an e-liquid
cartridge.
The main
types of
e-cigarettes
sold in

Cigalike Cigalike

Disposable Rechargeable

|
|
|

;ﬁ

Advanced
Tank System

e
—

Pod Vape
(e.g. JUUL)




Contact Information

Robert.Schwartz@utoronto.ca
Shawn.Oconnor@camh.ca
Lori.Diemert@camh.ca

Website: otru.org
Online Course: tobaccocourse.otru.org

Find us on Twitter and Facebook
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